
National Marketplace News is Australia’s fruit and vegetable industry newspaper.
Targeting growers, wholesalers, retailers, supermarkets, brokers, transporters, and suppliers. 
A tabloid 4 colour newspaper (CAB audited) which is distributed nationally by 

subscriptions (via Aust. Post) throughout Australia and New Zealand and direct delivered to the wholesale markets.

National Marketplace News is published monthly with the December and January issues combined.

Circulation: 11,000 CAB.  Readership: National Marketplace News has a total readership in excess of 27,500

DEADLINES:
Booking: 10th-14th day of month

prior to publication.
Material: 15-20th day of month

prior to publication.
Published before the 12th 
of the month.

Note: The publisher reserves the
right to repeat previous copy 
if material is not delivered 
within the deadline.
Cancellations must be 
received in writing by the 
booking deadline.

MATERIAL:
File type: QuarkXpress or 

High resolution PDF
Platform: Either Mac or

PC accepted
Screen: 85 lines
Delivery: Quickcut or CD, ZIP.
Email: marketplacenews@iinet.net.au
Note: No film accepted

ADVERTISING RATES:

Full Page (380mm x 260mm) Casual x 3 x 6 Yearly
Mono - (Black & White) $1,938 $1,881 $1,824 $1,710
1 Spot Colour $2,048 $1,991 $1,934 $1,820
4 Colour $2,388 $2,331 $2,274 $2,160

Half Page (380mm x 128mm) Casual x 3 x 6 Yearly
Mono - (Black & White) $969 $940.50 $912 $855
1 Spot Colour $1,079 $1,050.50 $1,022 $965
4 Colour $1,419 $1,390.50 $1,362 $1,305

A4 magazine page (280mm x 172mm) Casual x 3 x 6 Yearly
Mono - (Black & White) $952 $924 $896 $840
1 Spot Colour $1,062 $1,034 $1,006 $950
4 Colour $1,402 $1,374 $1,346 $1,290

Quarter Page (190mm x 128mm) Casual x 3 x 6 Yearly
Mono - (Black & White) $484.50 $470.25 $456 $427.50
1 Spot Colour $594.50 $580.25 $566 $537.50
4 Colour $934.50 $920.25 $906 $877.50

Double Page Spread (380mm x 540mm)
Casual x 3 x 6 Yearly

4 Colour $4,776 $4,662 $4,548 $4,320

Half Page Spread (140mm x 540mm)
Casual x 3 x 6 Yearly

4 Colour $2,866 $2,797 $2,729 $2,592

2009 Rates

BROKEN SPACE:
CM: $8.50 psccm
Front Page Strip: $750.00

ADVERTORIAL FEATURES:
1) Single page with 60% editorial, 40% photographic ($2,800).
2) Two facing pages with 65% editorial,

35% photographic ($5,600).
3) Four page liftout feature with 60-70% editorial,

40-30% photographic ($11,200).

LOADINGS:
Inside Front Page Plus 20%
Inside Back Page Plus 20%
Outside Back Page Plus 25%

SERVICE DIRECTORY:
Display Mono: $8.50 psccm
Classified: $12.00 per 20 words & 50c per extra word
Inserts: Are available on application

* Rates as at February 2009, Rates exclude GST. Agency Commission 10% 

Column Widths: (not to scale)

S/C 42mm 2/C 85mm 3/C 128mm 4/C 172mm 5/C 215mm 6/C 260mm

S p ok esp erson and rep re-
sentati v e to the S tandards
A u strali a organi c techni cal
com m i ttee, S c o t t K i n n e a r
sai d, “ T he dev elop m ent of an

organ i c s tandard w i th
S tandards A u strali a wi ll b e a
retrograde step whi ch wi ll
u nderm i ne the ex i sti ng self
regu latory system i n A u strali a

and one that wi ll encou rage
u ncerti fi ed organi c p rodu ce.

“ T hi s i s b ecau se S tandards
A u strali a has sai d they wi ll
rem ov e the secti ons i n the ex i st-

i ng N ati onal O rgani c S tandard
( adm i ni stered b y A Q I S ) that
m andate certi fi cati on and
lab elli ng req u i rem ents. T hey
do not hav e the cap aci ty to
m andate these k ey areas.

“ W e b eli ev e that the p ath
to regu lati on of organi c foods
i s throu gh the F ood S tandards
C ode adm i ni stered b y F S A N Z.

T he p recedents of lab elli ng of
G M O ’ s and cou ntry of ori gi n
lab elli ng are ex am p les of
si m i lar lab elli ng ru les that allow
consu m ers to m ak e i nform ed
choi ces.

“ W e b el i e v e F S A N Z
shou ld p ass a lab elli ng ru le i n
the F ood S tandards C ode to
m ak e i t m andatory for organi c

foods to b e certi fi ed organi c
b y an ap p rov ed certi fyi ng
organi sati on ov erseen b y a
com p etent au thori ty su ch as
A Q I S or J A S A N Z.

“ C u rrently A u stral i an
ex p orts are regu lated i n thi s
m anner as are m ost dev elop ed
ov erseas organi c m ark ets. I f i t
i s good enou gh for the
A u strali an G ov ernm ent to
p rotect ou r ov erseas cu stom ers,
then we ask them to do the
sam e at hom e.

“ O nce we ha v e th i s
com m i tm ent, then we can
address whether the ex i sti ng
N ati onal O rgani c S tandard
shou ld m ov e from A Q I S and
i f so, how i t i s to b e owned and
m anaged. D ev elop i ng an
organ i c s tandard w i th
S tandards A u strali a really
does p u t the cart b efore the
horse. T here are consi derab le
ownershi p and m anagem ent
i ssu es also wi th S tandards
A u strali a dev elop i ng an organi c
standard.

“ T here i s no si m p le test to
determ i ne whether a food
has b een p rodu ced organi cally
and the si m p lest m ethod to
ensu re au thenti ci ty i s to req u i re
certi fi cati on.

“ A S tandards A u strali a
organi c standard, ev en i f i t was
called u p i nto fai r tradi ng
legi slati on, whi ch i s hi ghly
u nli k ely, wi ll offer v ery li ttle
p rotecti on to consu m ers.

“ I n ov erseas m ark ets su ch
as the U S , regu lati on req u i ri ng
organi c certi fi cati on saw a
large i ncrease i n consu m er
confi dence that resu lted i n a
large i ncrease i n growth of the
organi c food m ark et.

“ T here are m any env i ron-
m ental and health b enefi ts
from encou ragi ng the organi c
food m ark et i n A u strali a and
we ask for F ederal and S tate
G ov ernm ent su p p ort to req u i re
certi fi cati on of organi c foods
for the dom esti c m ark et.”
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Informing growers & industry since 1983
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Horticulture's cultivation-to-consumer newspaper
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